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DISRUPTION OF MARKET CAPITALIZATION MARKET SPEND BY GEOGRAPHY(USD Bn)

2015 2020

NORTH AMERICA26 73

LATIN AMERICA4.5 20

EUROPE25 69

AFRICA04 19

APAC10.5 48

Industries focused on B2C business will spend

a larger percentage of digital spend

on improving overall customer experience.

40%
North America’s spend in

Digital Transformation initiatives.

33%
Spend in activities related to improving

customer experience and engagement

KEY INSIGHTS

44%
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MARKET SPEND BY INDUSTRY(USD Bn)

BFSI

16 45

MANUFACTURING

4 20

HEALTHCARE

3 11

12 35

RETAIL & CPG

8 25

TELECOM

4 20

MEDIA &

ENTERTAINMENT

OTHERS

12 456 22
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20202015
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$7.3 TN $5.9 TN $5.5 TN $3.6 TN

$3.6 TN $2 TN $1 TN $1 TN

GLOBAL ENTERPRISES ON THEIR DIGITAL JOURNEY
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